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Logo Logo

Logo Margins

Clear space
To allow our logo to stand out, do
not space any designed objects such

Viborg Pride logo was created 2023 involv-
ing elements that embrace the community of
queers in the Viborg.

as
The pastel rainbow illustrations or text within the clear
Representing the queer community. Space.

To figure out how much clear space
our logo needs, we simply use the
“V” place it around our logo and us-
ing it as margins. Margins functions
as personal space,

do not interfere with the personal
square

The cloud and raindrops
Without rain there would be no rainbow

The city horizon line
Showing the community of Viborg




Logo Logo

Black logo White logo Be consistant

For most accessibility depending on where th{shlele[eRER oIl aleKe Ik o] F-\YZ=Te R N s [SH teTe [ RVE I [S1S
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Without text Oversaturated Stretch to fit Straight and
alternative
For recognizability Use pastels. We do not butcher Prid ] ¢
Oversaturating our s \de people are no
rememer to use the our logo to make it fit traiaht ther i
lours will make us : - straight, neitner 1s
text for our logo. o . a certain ratio. our lodo
blend with the crowd o g0.
of other prides. Remember our Also dont merge our

margins and make
room for our logo to
shine.

primary logo with
our alternative logo.




Logo Logoi

Alternative Logo . Remember Margins
In cases in which the primary logo of Vi- VI b o
borg Pride cannot be used due unknown

P rl d E To properly let the logo shine, we need to remember the margins. A rough guideline

Vibor g

for this is if you can place the “0” in Viborg along the sides of the logo, you have dis-

played the logo correctly with enough space to allow it to shine.
Vibo g

Let the logo breathe.

reasons.

Our alternative logo, also known as our
secondary logo can be used as a replace-
ment.

Displayed on this page is our 2 primary
colours of the secondary logo with a pos-
siblity to expand to the rest of the rain-
bow.

Vbo
Pr

As displayed as well you can use the logo
with either black or white text.
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Typograhy

Typograhpy

Gill Sans MT
Heading
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Colour Palette Colour Palette

Primary Colours Secondary Colours

Our primary colour palette resembles the sky in various state of blue. From the clear sky Our secondary colour palette resembles the rainbow, specifically a pastel rainbow to
blue to the darkened before the rain blue — for without rain, there would be no rainbow convey a sense of gentleness, inclusivity and diversity within the queer community.
in sight.

Deep Blush
#DE6A9IB

Hippie Blue Cornflower

#5988B2 #87BFEI

Calypso White
#315F86 #FFFFFF




Visual Identity

Visual Identity

Visual Representation

Our online visual representation on social media channels are vibrant and hand-drawn.
We've chosen to stand out by highlighting Viborg Pride with a cozy, locally-inspired aes-
thetic. Given Viborg's renowned The Animation Workshop most of our updates feature a
hand-drawn style, reflecting the artistic spirit of our community.
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want to learn
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Craft Night!!

a new skill?
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